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Recently, while speaking at the Vegas Multispecialty 
Meeting on neurotoxins, the topic of what to do 
in the instance of a needed ‘redo’ or ‘touch-up’ 
procedure was mentioned. Without even thinking, 
I said I would do this for free if there was a question. 

The questioner, Dr. Steven Dayan (Co-Chief Editor of Modern 
Aesthetics® magazine) then asked what I would do if the person 
was three months out and said the neurotoxin hadn’t worked. 
Again, I answered I would do it for free without question. 
Interestingly, Dr. Dayan said he would do the same thing, as did 
many of the audience members.

I can remember not too long ago when I wouldn’t 
have answered in this manner. Customer service and my 
approach to it have changed over time and I can only say 
that it has been a liberating and fulfilling experience. Instead 
of looking at neurotoxins and fillers as a dollar figure to be 
inventoried and sold, I now view them as an experience 
given to patients. This experience has to be a good one or 
they won’t come back. Additionally, the experience has to 
be good or they won’t think of me or my services positively. 
I wish this epiphany had occurred years earlier, but when it 
did, it was a true game changer for my practice, both in the 
medical as well as aesthetic parts.

Within this lens, it becomes easy to give the occasional extra 
units of neurotoxin to a long-term (or new) patient if it makes 
them happy. The same thing goes for a patient who feels their 
filler may have ‘disappeared’ earlier than they wished. Luckily, 

this is very rare in my practice, but it does happen and serves 
to reinforce to my employees that I care deeply about cus-
tomer service, an idea that resonates and passes on to them in 
their daily activities. Since I have adopted this newer approach, 
it has made my interactions easier and less stressful as well, 
leading to a more joyful and happy experience.

At the same time, I work to set up positive experiences 
from the outset by explaining the optimal amount of fillers 
or neurotoxins each patient needs to be satisfied and also 
the fact that this is a ‘ballpark’ figure.  I try to price my pro-
cedures fairly, but not so inexpensively that I feel uncomfort-
able including a touch up or extra syringe upon their follow 
up visit if I feel the patient needs it. 

Within the rubric of customer service, this extends also 
to the medical practice, but clearly there aren’t as many no-
brainers when it comes to medical situations. Additionally, 
governmental rules limit free or discounted services, so it 
is best to check with your attorney when it comes to these 
sorts of situations.  Whatever the case, the concept of excel-
lent customer service extends from samples at the front 
desk (we give out a free sample to everyone who fills out our 
patient portal before they come to the office) to TVs and 
free internet throughout the office. These sorts of practices 
can and will make your patients happier and ultimately 
extend to your staff and you!  Consider this the next time a 
patient asks for a touch up on neurotoxins and you may be 
pleasantly surprised with the response!

Merz to Acquire Ulthera, Inc.

Merz and Ulthera have entered a definitive merger 
agreement pursuant to which Merz will acquire Ulthera, 
Inc., a global medical device company focused on develop-
ing and commercializing technologies for aesthetic and 
medical applications using its therapeutic ultrasound plat-
form technology. Valued at up to $600 million in upfront 
cash and milestone payments, the acquisition is the largest 
in Merz’s history. The Ulthera System is the first and only 

ultrasound platform device to receive FDA clearance for 
lifting skin on the eyebrow, on the neck and under the 
chin. Ulthera expects sales of more than $100 million in 
2014.

Merz also recently signed an agreement with Brickell 
Biotech, Inc. granting Merz an exclusive North American 
license with certain additional international rights to 
develop and commercialize a completely novel retinoid 
compound for the treatment of skin conditions responsive 
to retinoid agents. 
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FDA Warns on Acne Products
The FDA warns that using certain acne products containing 

benzoyl peroxide or salicylic acid can cause rare, but serious 
and in some cases life-threatening allergic reactions or severe 
irritation. Certain topical solutions cause: burning, dryness, 
itching, peeling, redness, and slight swelling where the prod-
uct is applied. The FDA issued a Drug Safety Communication 
(DSC) to inform both consumers and health care profession-
als of the potential dangers of these products.

Orphan Drug Designation Granted 
for Galderma’s Trifarotene Molecule 
to Treat Congenital Ichthyosis

The FDA granted orphan drug designation status for 
Galderma’s trifarotene molecule for the treatment of con-
genital ichthyosis. Based on this decision, Galderma says it 
plans to implement a clinical development plan, reinforcing 
its commitment to exploring new treatment options for 
rare diseases, as well as meeting the needs of all patients 
with skin diseases over the course of their lives. Trifarotene 
is a selective agonist of the gamma retinoic acid recep-
tor (RARγ), which is currently in clinical development for 
use in other more common dermatological conditions. It 
is the drug’s retinoid functionality and potent keratolytic 
properties that make it a potentially viable treatment of the 
lamellar ichthyosis pathology, according to the company. 
Galderma has already initiated the program for investigating 
the treatment of lamellar ichthyosis with trifarotene and is 
currently working in collaboration with regulatory authori-
ties to implement an expedient clinical development plan.

AAD Teams Up With Former NFL 
Quarterback Phil Simms to Tackle 
Skin Cancer in Men

The AAD has partnered with former NFL quarterback 
Phil Simms in a new campaign aimed at curbing skin can-
cer in men. “Like most men, I resisted going to the doctor 
until my daughter encouraged me to have my skin checked, 
and I was lucky my skin cancers were diagnosed early and 
effectively treated,” says Simms. “Since then, I get regular 
screenings and make sure my family—especially my two 
sons—does the same. I want to encourage men of all ages to 
talk to their family members and friends, be proactive with 
their skin health and most importantly, get screened for skin 
cancer.” 

The AAD has also teamed up with three professional 
football teams to help spread the word about the risks of 

skin cancer and provide free skin cancer screenings to the 
public. The screenings will take place during summer train-
ing camps, family events, and game days, including:

Atlanta Falcons Training Camp: Week One (July 25-27) 
Chicago Bears pre-season fan event (August 2) 
Dallas Cowboys Home Opener Game (September 7) and 

Cowboys Rally Day (September 8)
To learn more about the campaign and to find free skin 

cancer screenings near you, visit www.spotme.org

Ultherapy Décolletage Treatment 
Now FDA Cleared

The FDA cleared Ulthera, Inc.’s Ulthera System for the 
non-invasive treatment of the chest to improve lines 
and wrinkles of the décolleté. The Ultherapy Décolletage 
Treatment uses the system’s signature imaging and micro-
focued ultrasound therapy capabilities. The treatment, 
which takes about 30 minutes to administer, stimulates 
the natural formation of collagen and elastin in the skin’s 
foundation to gradually smooth chest wrinkles. Results are 
visible after about three months. As with the FDA-cleared 
Ultherapy procedure for lifting the neck, eyebrow, and 
under the chin, results are achieved with one treatment and 
with no downtime or post-treatment care requirements. 
The Ultherapy Décolletage Treatment will be available in 
more than 1,500 physician practices in the US, beginning in 
the third quarter of this year.

FDA Approves Sivextro to Treat Skin 
Infections in Adults

The FDA approved Sivextro (tedizolid phosphate, Cubist 
Pharmaceuticals) to treat patients with acute bacterial skin 
and skin structure infections (ABSSSI) caused by certain sus-
ceptible bacteria, including Staphylococcus aureus (including 
methicillin-resistant strains (MRSA) and methicillin-susceptible 
strains), various Streptococcus species, and Enterococcus faeca-
lis. Sivextro is available for intravenous and oral use. The appli-
cation for Sivextro, intended to treat serious or life-threatening 

Aclaris Therapeutics Announces Positive Results from 
Phase II study of Seborrheic Keratosis Treatment

Aclaris Therapeutics, Inc. announced positive results from a 
Phase II clinical trial of the its lead drug, A-101. In the trial, A-101 
demonstrated clinically and statistically significant improvements 
in clearing seborrheic keratoses (SK). 
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infections, was designated as a qualified infectious disease 
product (QIDP) and received an expedited review. Sivextro’s 
QIDP designation also qualifies it for an additional five years 
of marketing exclusivity to be added to certain exclusivity 
periods already provided by the Food, Drug and Cosmetic Act. 
Sivextro’s safety and efficacy were evaluated in two clinical tri-
als with 1,315 adults with ABSSSI. Participants were randomly 
assigned to receive Sivextro or linezolid, another antibacterial 
drug approved to treat ABSSSI. Results showed Sivextro was as 
effective as linezolid for the treatment of ABSSSI.

FDA Approves Anacor’s Kerydin to 
Treat Onychomycosis

The FDA approved Anacor Pharmaceuticals’ New Drug 
Application for Kerydin (tavaborole) topical solution, 5%, 
the first oxaborole antifungal approved for the topical treat-
ment of onychomycosis of the toenails due to Trichophyton 
rubrum or Trichophyton mentagrophytes.

Kerydin is a clear, colorless, alcohol-based solution applied 
with a dropper to the infected toenail once daily for 48 
weeks. Debridement of the nail is not required during the 
treatment period. Kerydin has low systemic absorption and 
has not demonstrated systemic side effects.

Kerydin’a efficacy and safety was evaluated in two multi-
center, double-blind, randomized, vehicle-controlled trials. 
Kerydin or vehicle was applied once daily for 48 weeks in 
subjects with 20% to 60% clinical involvement of the tar-
get toenail, without dermatophytomas or lunula (matrix) 
involvement. A total of 1194 subjects (795 Kerydin, 399 
Vehicle) 18 to 88 years of age, participated in these two tri-
als. Efficacy assessments were made at 52 weeks following a 
48-week treatment period.

The primary efficacy endpoint was “Complete Cure” at 
Week 52. “Complete Cure” is defined as “Completely Clear 
Nail” (0 percent clinical involvement of the target toenail) 
plus “Mycological Cure” (negative KOH wet mount and 
negative fungal culture). In the first trial, 6.5 percent of sub-
jects treated with Kerydin reached the primary endpoint, 
compared to 0.5 percent of subjects treated with vehicle. In 
the second trial, 9.1 percent of subjects treated with Kerydin 
reached the primary endpoint, compared to 1.5 percent of 
subjects treated with vehicle.

Secondary endpoints in the pivotal trials included 
“Complete or Almost Complete Cure” (less than or equal 
to 10 percent affected target toenail area involved plus 
“Mycological Cure”) and “Mycological Cure.” 15.3 percent 
and 17.9 percent of patients treated with Kerydin achieved 
“Complete or Almost Complete Cure” compared to 1.5 
percent and 3.9 percent of patients treated with vehicle in 

the first and second trials, respectively. 31.1 percent and 
35.9 percent of patients treated with Kerydin achieved 
“Mycological Cure” compared to 7.2 percent and 12.2 per-
cent of patients treated with vehicle in the first and second 
trials, respectively.

Valeant Pharmaceuticals Receives 
FDA Clearance For Restylane Silk

The FDA issued marketing clearance for Valeant 
Pharmaceuticals International, Inc.’s Restylane Silk Injectable 
Gel with 0.3% Lidocaine for submucosal implantation for 
lip augmentation and dermal implantation for correction 
of perioral rhytids in patients over the age of 21. Restylane 
Silk is non-animal based hyaluronic acid free from animal 
protein. Allergy pretesting is not necessary. A clinical study 
was conducted with Restylane Silk to evaluate the safety 
and effectiveness of injections to enhance lip fullness and to 
improve the wrinkles around the lips. The study included 
221 mostly female subjects and evaluated subjects with light 
and dark skin. Subjects with very dark skin were not studied. 
Ninety-eight percent (98%) of subjects reported improve-
ment in their lip fullness 14 days after injection and 76% of 
the subjects still had lip improvement 6 months after their 
injection. n

South Beach Symposium Debuts New Host Hotel
The 13th annual meeting of the South Beach Symposium 

moves to the Fontainebleau Hotel in Miami Beach, February 
12-16, 2015. Faculty for the event have been announced 
on the meeting’s website (www.southbeachsymposium.
org). There are non-overlapping CME tracks: the Masters of 
Pediatric Dermatology Symposium, the South Beach Clinical 
Dermatology Symposium, the South Beach Aesthetics 
Symposium and the Practice Management Symposium. 
Registration is now open.

ADAM Offering Webinars
The Association of Dermatology Administrators and 

Managers (ADAM) is offering webinars for practice admin-
istrators and managers. On Wednesday, July 30, 2014 at 3:00 
pm EDT, an encore presentation of Successfully Navigating 
2014 PQRS will be presented by Scott Weinberg, Specialist, 
Quality Care and Patient Access of the American Academy of 
Dermatology. Originally presented in April of 2014, this webinar 
will both improve your understanding of the 2014 Physician 
Quality Reporting System (PQRS) and note changes to the 
reporting process. For more information, visit www.ada-m.org.

MEETING MINUTE


